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ONE LIFE

DIGITAL ECONOMY

EMERGING EXPERIENCES

EVERYTHING-AS-A-SERVICE
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SERVICES
Preserve core

business

DIGITAL & AUTOMATED
Ensure HP is leading in 

digital capabilities

CONTRACTUAL
Accelerate HP delivery 

of services and 
solutions

CUSTOMER RELATIONSHIPS
Create a customer experience 

that keeps the customer 
within the HP

ecosystem
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END 
CUSTOMER

PERSONAL 
PREFERENCES

IT
DEPARTMENTCOLLEAGUES 

FINANCE PROCUREMENT
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38%

$700M
in new business

2018
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Managing customer journey1

Focusing on customer experience2

Accelerating services3

Enhancing tools and processes4

Creating a lasting sustainable impact5
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MULTI-VENDOR FINANCE MODEL

SERVICES-CENTRIC TRAINING

HP SALES CENTRAL REVAMP



Deborah Baker
Head of Worldwide Leasing & Financing
HP Inc.



HP Confidential12



Implement market 
competitive 
leasing and 

financing
solutions

Contribute to 
HP’s global 

sustainability 
initiatives

Deliver best in 
class customer 

and partner 
experiences

Drive incremental 
penetration 

across all 
GBU’s / RTM

Improve global 
coverage

Accelerate the shift from 
transactional to services-

led while maximizing 
growth 

Advanced tools 
and processes 

Stronger 
governance,

KPIs and 
reporting
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POWERFUL
SEARCH

ENHANCED
VIDEO

MOBILE
FRIENDLY
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DESKTOP EXPERIENCE NEW MOBILE EXPERIENCE
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PARTNER 
CERTIFICATIONS

HP UNIVERSITY 
INNOVATIONS 

ENGAGING LEARNER 
EXPERIENCE 
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Digital Sales Hacks

Sales Portal

Chatbot

Gamification

Syndication

HP University

• Market Development Funds

• Lead Management

• Channel Data & Incentives

• Modern Selling

• E-communication engine

Deliver
best-in-class

Grow 
competitive 

advantage via

Accelerate
digital adoption via

PARTNER 
ENGAGEMENT

PROCESS 
OPTIMIZATION

DIGITAL 
PLATFORMS
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45%
GROWTH

10%
INCREASE SALES 

EFFICIENCY
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PARTNER
FIRST PORTAL

E SERVICES &
ADMINISTRATION

HP SALES
CENTRAL

SALES & MARKETING

HP SALES CENTRAL
EXPERIENCE EFFICIENCY

One point of entry Dynamic data flow

End-to-end seamless 
experience

Trans adapted

Personalized Curated Content

Improved Findability Reduced duplication

Simplified authentication Data Driven
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3x
faster to find 

product information

85%
“By 2020, customers will 

manage 85% of their 
relationship with the 
enterprise without 

interacting with a human.”
Source: Gartner

35-55
minutes saved per week

for sales reps

Find Products, Features, and Sales Tools
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Partner with game

Partner without game

PERSONALIZED
NOTIFICATIONS

RACE TO REWARDS

PEER RECOGNITION

PERFORMANCE DASHBOARD

+3500x
Sales engagement

rates using 
gamification 
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Why Syndicated Web Content? 

• Turn browsers into buyers

• Up-to-date product 
information to your 
customer sites daily

• Increase sales

• Operational efficiency 

Rich Content

Automated

Customizable

+24%
Percentage of 

increased sales with 
syndicated content
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